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About Us

01

Business Today is a premier business
media reaching out to 257,000
business leaders in Malaysia and
abroad. We cover a wide breadth of
business, economic and financial
matters along  with  inspiring
businesses stories, personalities and
wise management nuggets.

02

Business Today is available online via
various platform.

Website

Facebook

LinkedIn

E-magazine

Monthly High Quality Print
Newsletter

Forum/Events

03

Demographic

Senior and middle management
CEO, CTO, CMO

Business owners

Corporate Leaders

Bankers & Financiers

Head of Department
Government Officials

Executives & Board Members
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We are an independent business media platform that aims
to be the voice of the business community, be it a startup
or an MNC. Our platform ensures in-depth coverage in
relevant scope of business, economic and financial
matters.

BusinessToday supports the entrepreneurial spirit of
Malaysia and offers specific information covering the
various stages of a business. Consider BusinessToday a

for a small startup or a multinational
corporation.

Our dedicated columnist and writers, are professionals
who have years in experience, crafting world standard
business contents for our reader's pleasure.



Audience Snapshot

No.1l

#1 Destination
for Opinions by
Business Leaders
since 2001

*Source: Subscription survey 2020

257,000

BusinessToday
digital platform
reaches 257,000
business leader
locally monthly

60%

Over half of the
BusinessToday
audience is made
up of Top-level and
senior
management
readers.

1 million
|

BusinessToday
digital affluent
visitors wield
over RM1 million
in total buying
power
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= Trade with ASEAN slips by 10.5% during first 9
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Malaysia needs to brand its startup ecosystem as one
of world’s best, says KJ
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Malaysias trade with ASEAN in Sept 2025 has increased by o.5 percent compared to Sept 22 19, contributing RM38.
airy Jamaluddin, Minister entrepreneurship ecosystemn wa Budget 2021 - sercent) to Malaysis's eoal trade
Klairy ) Min trep iy 0w Lo Sl 24.9 percent) to Malaysia’s total trade
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Khairy further pointed out that Malaysia has the advantage of being an English-speaking country, multicultural, high-

Tmports from ASEAN however declined by 7.5 percent to BM 15,69 billion
Ok, Boomer. Ok, Gen
Z Leds alk
- Compired to August 2520, trade, exports and imports were up by 8.9 percent, 0.6 percent and 7.8 percent, respectivel,
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150,000 Online Viewership
O U R 90,000 Print Readership

N U M B E RS 10,000 Newsletter EDM

7000 e Magazine
Senior Management 257’000 TOtaI ReaCh

*Source: Subscriptions, Google Analytics,
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Database Profile

Data above was obtained via internal survey conducted on 1000 of the subscribers

Lifestyle ICT
Management 3o/ 39%

5% MNC

12%

Telecoms

10%
GLC

5%

Financial Institution
9%

SME

23% Corporate

7%

Financial Service
3%
Logistics

Automotive
9%

9%



GOOGLE ANALYTICS REPORT 2020

2,000,000

Website
Viewership Growth

200% B

Increase in readership Y-O-Y

1,500,000




Average Daily
Views

Our daily views has been growing
at an exponential level this year
reaching a high of over 8,000
views a day.

Source: Google Analytics

October 30, 2020, 12:44 pm

Did you know you can view enhanced stats on WordPress.com?

Days

10,000

Weeks Months

Summaries

Show Me




Age Group

 0.50%

65+
2%

M 1%
55-64
B 3%

- 4%
- 7%

- N 9%
35-44
N 12%

- 4%
18-24
- N 14%

N 13%
© T 29%

2 Woman 1 Men

Online Readers
Demographic

"

45-54

25-34

*Source: Google Analytics



Website Views

BY COUNTRY

82«

MALAYSIA

7% ‘ | el Ak \}
SINGAPORE '

2%

UNITED STATE )
REST OF THE WORLD

*Source: Google Analytics



Industries We Cover

e Finance @ Manufacturing E-commerce @ Healthcare
@ Sustainability Investment @ Property @ Tech
Digitalization % IR4.0 Oil & Gas 6 Lifestyle




Trade Finance SME - Contributors

The economic stimulus has been massive,
but the government and the central
banks appears to be ready to do what
ever it takes to revive the economy. That

would mean bond prices would go higher
if benchmark rates would be reduced.

Dr Afzanizam Abdul
Rashid

Bank Islam Chief
Economist - on Finance

Advents in areas such as Internet of
Things, Big Data Analytics, integrated
systems, artificial intelligence (Al), virtual
reality (VR), blockchain technology, smart
manufacturing, robotics and machine

learning, among many others, are key

components driving this revolution. /

Nazery Khalid
Maritime Analyst and
Communications at

Bousted Heavy
Industries

-~

Head Group Corporate

A documented strategy and

action plan with a target

completion date offers highest
clarity.

J

Keng Teck Yap

Founder and Managing
Consultant of Bizsphere
Brand and Marketing
Group —on IR4.0 and
SME



Economy Technology Leadership- Contributors

To drive the economy, 9
determine the key players:
government’s role is to be
involved in the policy and
invest in infrastructure that

will create an ecosystem
that attracts investment.

J

The Hon.Tun Musa
Hitam

Chairman of World
Islamic Economic
Forum (WIEF)
Foundation

-

and trade shocks.

Understanding the extent of 9 9

trade interdependencies and
the intersection of food trade
policies are both essential for
managing the country’s
vulnerability to the logistics

N )
Having an idea for a new 9 9

business is exciting. You
visualise the business taking off,
everyone loving what you have
to offer, and your bottom-line
flourishing.

J J

Evelyn Devadason Roshan Thiran

Founder & CEO of
Leaderonomics

Professor at the Faculty
of Economics &
Administration,
University of Malaya




Media Partners

Malaysia Digital Economy

Corporation (MDEC) Agriculture, Horticulture and Tourism

Exhibition (MAHA)

maHAY 2020

Invest Selangor

N

2= APEC 2020
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APEC 2020
MALAYSIA

Kementerian Sains, Teknologi dan
Inovasi (MOSTI)

Malaysian External Trade Development
corporation

cMATRADE




Media Partners

Financial Planning Association Of
Malaysia

KL International Logistic & Transport

FPAM

KilAT

FINANCIAL PLANNING
ASSOCIATION OF MALAYSIA

Smart Nation 2020 Expo REHDA Institute

4
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REHDA

INSTITUTE

©

Malaysian Franchise Association PropertyGuru




Economy-Professor Jomo

The crisis presents us with an opportunity to do better, to
move forward. There is much to learn and do to progress,
including abandoning the very modes of thinking which have

led to the mess we are in. Exorcising ghosts from the past will
be imperative.

Jomo Kwame Sundaram, Malaysian Economist

Malaysian Economist
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Assisting client grow their
business since 2001

Sponsored Content for MOSTI
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BRANDED CONTENT

Let us be the platform for
your voice

Premium Service

-

ADVERTISING VIDEO EVENTS NEWSLETTER
Advertise on various Be part of our In - Looking for a partner to News & Article direct to
platforms to reach out to Conversation series hold events to promote email and Business Today’s

different segments of the your products and story? Leads

business society



Branded Contents

Analysis

Economy

News
Content

BANKRAKYAT

Finance

Segment

Sponsorship

+SOLAR

The Next Energy Revolution

Cover Story

Special Focus

INVEST

SELANG" R

THE GOLDEN STATE OF MALAYSIA

https://www.business
today.com.my/2020/0
5/20/how-will-the-cov
id-19-outbreak-affect-
budget-2021/

https://www.business
today.com.my/2020/0

5/23/bank-rakyat-gra

nts-moratorium-for-u

p-to-rm-6-million-wor
th-repayments/

Energy

Property

Investment

https://www.business

today.com.my/2020/0

1/20/revolutionising-t
he-energy-industry/

https://www.business

today.com.my/2020/0

2/20/laying-cornersto
nes-to-fill-the-gap/

https://www.business
today.com.my/2019/1
0/21/the-economic-
powerhouse-of-

malaysia/



https://www.businesstoday.com.my/2020/05/20/how-will-the-covid-19-outbreak-affect-budget-2021/
https://www.businesstoday.com.my/2020/01/20/revolutionising-the-energy-industry/
https://www.businesstoday.com.my/2019/10/21/the-economic-powerhouse-of-malaysia/
https://www.businesstoday.com.my/2020/05/23/bank-rakyat-grants-moratorium-for-up-to-rm-6-million-worth-repayments/
https://www.businesstoday.com.my/2020/02/20/laying-cornerstones-to-fill-the-gap/

Branded Contents: Digital and Print
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Allisnce Bank Malsysia Bhd with the objective
of helping SME owners grow and manage their
be csbe S

¥ s and hanking solutions.

The Cekom Business Suite for Retail
which was launched at the time was adapred
0 the needs of retailers.

is part of
Malaysians’ lives and it touches them from
the moment they are awake and cven as
they ravel overseas, we are there w keep
them connected.” Idham proadly claims.
Establishing that Malaysians will ahways
b at Celcom's core. bdham says he is looking
Sarvward 1 seving what i in store with foe the
tedon in the next three decades 35 it continues
0 mane forward.
“We are constantly finding a way to
impact the lives of Malaysians in
thelongterm andashomegrown
Malaysian company run by
\ innavative Malaysians, itk our
aOoRO | \ ) respansibility in ensuring that

MALAV%IA happens.” Idham concludes.

APEC 2020

PIVOT, PRIORITISE
AND PROGRESS

—$\"’(¢—

— =
oday speaks Ioﬂmﬂm Lelcom'’s (}nefp(ecmhé Officer on his journey with the company, the ///“\\\
changes the teico player has undereane and what Is In Sfore for the company in the next 30 years

our fature moving forward. Covid19 has showed
us that. Now, with the rise of hybrid classrooms

and SMEs adopeing di 5G is mare

“The way we consume neswork & going 1o be
very different when G gets rolled oue. While
many assume 5G will fucl innovations to do with
AR \l( automation, and robotics, it may also give

t ideas which I'm noe sure what it
 idham says

ran alsa opénes that given

the limited availability of devic

it right time ¢

could be costly for ne

ark infrastructure servic
peaviders tn do = 2t an carlier s

One of the more common ohservations dur
the pandemic and MCO were the rise in d

adoptions amang SMEs. Business owners natiomwide
saw the need to digiealise 1o be mon sustinable
in the fmure And ply
helping
its, Celcom Business Suite

ane role in

an im
em, Celcom offered SMEs natiomwide

As MDEC technalogy solutions parmer, Celcom
obrained 2 business dig n granet
fthe digital kit's subscrip
100, “We introduoed it 3

reach and I want this to be a success!

Additionally. the teloos  campaign.
Business: Reimagine SME for Tom,
it efforts to accelerate digital ado

n among
SMEs. The campaign will run until year-cnd and will

mers whichwillinchude
SME Corp and Bank Simpanan Nasianal
ay seem as a catalyse for

ative ways to help SMEs,
the telco has previously showcased its ¢
towands SME owners.
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SOCIAL ENTERPRISE

2

think when the MCO hit. Amy Blair
founder of social enterprise, Batik Boutkque
says it was all very abrupt. We had & 24
hour waming and thought it would anly
last for 2 couple weeks
While she and her team staried prepping
cveryune an the preparation 10 begin their
time ta work fram home during the movement
restriction period. 1t was na easy feat cansklering
that the team was juggling the management of
twa retail outkts, ane sowing center and alsa
supporting over 1040 antisans
Like any cther businesses acrass the nation
the Ratk Boutique was impueted financially
We arc a sacial enterprise but an enterprise
is still an enwerprise Its all ahaut the numbers
and vou cant help anvbady if you dan't have the
business” Blair says s aclly
The enter prise speciatised an festive gifts and had
plans to produce Raya and carparate gifis, bur the
plans surrennding Rava campaigns derailed with the
arrival of the Covid 19 auttreak which ultimately
affected the financials of campanies The budget
planned for gifts were smang the first 1o be cut from
the comparate budget. Bair highlights
That was nat the anly challenge Blair and her
team ficed Plans far the rest of the year alw
sirrounded the cnterprisc’s acceptance into the
top 10 of Scake Up Malaysia. Out af 100 campanies
that had gane through the application rounds, Batik
Bautkue made it 1 the top ten that qualified and
Blair was theanly femde CEO

Al my business plans were built around
that and we were ready to wark an our B2B
side’ Blair tells Basness Today.

While the enterprise Bced an unprecedented
chalkenge, Blair tells Business Today that the crisis
has anly paved the pah for further improvements

The first thing we did was diginl marketing and
we began % recaver aur Josses via our anline sakes
We realised we aouldn's just sit araund and wait far
cvents that may or may nat happen.” she adds

During the threemonth MCO period. Batik
Bautique abang with other sacial enterprises in

the natian furmed the Sacial Testile movement. 3
haratian that brought mgether plavers in the
ekl and served 35 2 Cavid 19 relief effart

The initiative utilised 3 deentralised prachician
plitfarm ta wckle an increasing demand of PPE
cquipment and had engaged various players, from
producers and supplicrs to kgistics providers and

call

desizners amang others
Diakagues too k place amongusin the indus ey and
the bi-product wasth iscallabo ratin * Blairpaintsaut

The Batik Boutique had sl praduced chase
10 20000 masks and plans 10 comtinue domg sa
What started a5 an imnative to sell the mask w0
tackle the issue i Malaysia soan sav an autreach
af suppart fram other aties and counmies such as
Dubat, Switzerland and Canada Thase who came
far the masks evemually sav other offerings by the
emerprise and ackled an.

“We aka definitely keamed the impartance of
SOPs Our kgistics were harrile when we wansed
to mave our business anline, | thaught we had
decent SOPs but when the time came, we were stuck
and the commumnication was horrblke. We moved so
much shawer” Blair savs.

Hewever, that did not deser Blair and her team.
as the struggle anly ked the team m working an

stranger SOPs I think if simething like this
happens out of your contral, you have % pivar
and pivot quickly” Blair says, and adds that the
enterprise warked an patting in place 2 bt mare
SOIX. and stranger anes toa

Andl, with the ecinamy reapening and cam panics
hack inoperatian. Blair naticed that the tenders and
inquiries are naw pauring in mare than it was when
the enterprise first re-apened

Awareness  to hath  the  canaepr  sacial
entreprencurship and Batk. has ala grown sinee
the enterprise’s establishment in 2009

The concept of sacial entreprencurship alng
with aur wark has grawn tremendausly Its even
heing taught in universities new which just goes 10
show the changes that has tken place in the last10
vears” Blair says during the interview

Batik has alss gotten mare popular throughout
the years. When we first starsed with scarves and

st thaught that
hank sarangs

hameware wrappings by

would buy plates wrapped ut the

respanse we reaeived proved athenwise.” says Blait
The Matk Boutique has not anly caned an

everlasting presence in the local scene but has
aka gotten amention fram abrasd that has ked the
enterprise exparting its Batik produas overseas

While she believes Malaysia has 2 long way 1o
g0 to appreciste the Batik, Blair is fally confident
af the Rture she wants far bath the enterprise and
awareness of Batik to grow in

We are still going to push farward our digital
presence ghbally and we are keen an buikling a
Listing brand and kegacy for Malavsia regardkoss of
hew Jong it takes % get there, Blair candlides

TRADE

Social Enterprise Segment

BUSINESSTODAY

SCALEUP TERVIEWS LIFESTYLE VIDEQ

Batik Boutique: Building an everlasting brand

o/ susinessroday

By Poovenaj Ka

I think when the MCO hit, it was all very abrupt. We had a 24 hour warning and

it would only last for a couple weeks,” says Amy Bla

nterprise, Batik B

rder of social
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SME S_egment

nnavate or die - 2 commaon cancern ohserved
throughout the effects of the Movement
Contral Order (MCO} i reshaping the
business landscape
Small and medium enterprises (SMEs) sk the
hammering some reported adrapi nales asmuch %)
percent - with restrictims %o aperate brick and martar
stores, interstate travel. and all sorts of sl events.
creating finana al stranghehao ks in the retail mchstry
As Malavsia SMEs are in a precariouns situation
sceing zera cash flow - ahandaning their ance
triedhand - mrue methads of conducting business and
mstead, adopting 2 new stravegy coukd be the only
way ta survive this new normal
Predominantly. business  awners  must  be
prepared %o expect that their custamers will not be
visiting their stares as aoften a5 they used to hekre
Covid 19, sas Vernan Chua Co-Founder and Chiel

xecutive Officer of Innergia Labs. This decline in
foatfall traffic 1s goingto weigh heavilv an their sales
and therekre their cash fow

Gaing digital is key - mare so amid the proknged
pandemi.  Chua believes  that  for  business
survival, husiness awners need to repurpase their
communications and marketing through anline
channeks and messaging applications to engage
with their custame r bhase

Generalle there are businesses wha just hanker
down by reducing costs and preserving cashflow
to rile aut the storm” Chua avs in 3 respanse to a

VE LT
VE LATER:

LIREEEYOND THE
GiEORTHE

question Though i1t might seemto be a valid strasegy
a5 survival may perhaps be their main ohjective
heowever, if all they did were cut pays, shut down
outkets and negotiste kir kower rentals while waiting
for the government s stimulus package to take effect
it will be anapparaunity ket to grow their business

Henee, businesses shoukd gear towards buikling
their online presence an fine-tune their branding
Chua pomnts out to have a higher chance of survival
and thrive when the ecomamy recovers

“They need ® actively engage with their
cuswomer hase, foster complementary partnerships
and inmavare new  products while  mproving
their SOPs w0 bkl trust with their community
during the pandemic.’ heasserts

Though the situation has generaly improved, the
Land scapeand d vramicshave shifted andwehave kund
onrselves 2 new normal The majar challenge SMEs
face isthe kw comsumer confidenae in the market

Even though the government has lifsed the
restrictian for the econamic and sodal sectors
apen. public sentiments and consumer spending
have evalved, Chua tells Business Today.

In the CEO% viewpamt. Covid19 has foraed
cansumers % spend respansinly which impacts
almast every business s cach flow and liquidity.

Besikks  the obvins  costoutting  meaasures
Chua mentioned. he generaly advises his cients
to try and rase cash uplromt through gif cards
and discnunsed vouchers

Realisticall, companies shaukl alsa clkear up
their show mavingswck as much aspassile through
clearance sakes in arder ta free up cash flow in their
business” Chua explains Having sound cashflow
ts vital & it apens more aptians far husinesses
navigate during this perind of uncertainty

In addition. he also remmmends business awners
ta start gaing through their data to understand
their assmimer behaviours ta help imraduce new
products and promations that will keep them
engaged and coming hack

“Besides, SMEs shoukd alsa look aut for changes
m their custamers s pending habits i the face of the
uncerain ecanamic climare, Chua says

Custamers” walkt sizms are on aerage going
to rend downward, and businesses shaoukl expect
their cussomers to be mare  price sensitive
and value driven”

A successhul business will be able 1o wack the price
sensitivity while communicating veryclearlethe value
of their products, accarding to Chua Price sensitvity
can he wacked through a tharough pricing analy
of their sakes 1o see what prices their custamers are
comfartable 2 purchasing One methad is by running
mutkiple proma tions tatest the waters and analvse the
datathat acomes in to gauge their custamers” response

The CEQ also stresses that businesses shaukl
cansider investing in data amalvtics waks which

can help companics collect and analyse reliabk
empirical datato drivetheir priang decisians

SURVIVAL OF THE BRICK AND MORTARS
There is no doubt that many brick and martars are
struggling to stay afkat king befare the caranavirus
hit our shares But the pandemic has imensified and
aceekrated the distupthn secing some facing an
extinction-kevel event

It 15 2 grim oudook - but make m mistake, there
will be survivars and as 2 maner of fict, there will
ahways be a place for the brick and martars in the
retail landscape. Chua believes

“Brick amd mwartar  stares  provide  bhetwer
range of experiences for shappers 2 compared
ta anline stares.” he opines

Temch and el is still avervdifferent experience
fram “paint and dxck
hua emphasises that 2 physial  stare
engagement with cussimers i mare persanal and at
the same time pamss out the differemiation between
themselves from their competitors

Definitely retail “lik* will contmue after this
catadysm subsides, but it s going to look quite

Sam e en

different, Chua states, but hawever, he also paints
outthat larbusinesses tathrive, they noed to provide
a seambess anline to offline experience ta cater the
different kinds af shappers while maintaining the
tane and feel of the brand

BEYOND SURVIVAL
The kev questkm & Chus savs, how do
vou difkrentiate youwrsell and carve our 2

niche inthe online space?

SMEs shoukd realise that their competisors are
mast likely muming anline as well, blasting emails
andadsto alitheir custamershut at the endofthe day
fatigue starts s set in for the cusoomers” he remarks

A strategy that seems . work is the idea aof hyper
kalisation, the CEO shares It s a very hig ward for
what s acnally 2 very okl and simple idea Bvery
business aperates as part ol either a geagraphic
ar mxresthased community By understanding
the cammunity, they are better abke to haus and
kcalise” their attention an engaging, marketing and
selling ta their known customers

“This allows them to buikl thewr brand by
emphaising the quality of ther customers
experience through service, domain knowlkedge and
superiar praducts.” Chuaexplains

Anather aspet SMEs shoukd do & educate
themsehes an the emerging data econamy taking
plice ghhally. he ako paims out They need ®

understand that their businesses are continuously
producing data, and that this datais vahable not just
for their awn analysis and deciskom making but for
sameane el aswel L kirexample thei rown suppliers

SMEs  should  seriowsly  stant comskkering
commaditising their own data packaging it m
a2 cmsumabke way far FMC brand awners
and market research argansations. This has the
patential ® become a2 new recurring revenue
stream far themse hoes as well as helping the market
understand consumer behaviour and trends thatcan

imprave supphy chaineffickndes”




Weekly Niwsletter

Building a progressive future

BusinessToday Malaysia

Modelled after the legacy John Harvard created for Harvard University almost
400 years ago, the Jeffrey Cheah Foundation is now Malaysia's largest
education-focused social enterprise.

BusinessToday speaks to Jeffrey Cheah, Founder of the Jeffrey Cheah
Foundation on its milestones, plans in store for the future and what he plans
to with an endowment fund that was recently announced.

How and why did you start the Jeffrey Cheah Foundation?

| started the Foundation to contribute to nation building to create a better and
sustainable future for all Malaysians, particularly through quality education
and research. And by the end of this year, the Foundation will have given
close to RM540 million in scholarships and grants.

My passion towards education came from my belief in my childhood. | grew
up in a small town called Pusing in Perak and have witnessed first-hand the
impact of poverty on families and how it closed off avenues of advancement,

eaneriallv in education for the children
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B New meeting BusinessToday Malaysia

Aug 31 (=}

) My meetings

Hangouts

; Afigah +

No recent chats
Start a new one.
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3 Times a week
Monday- Highlight Feature

Wednesday-Mid-week news
Friday-Weekly Wrap

Advertisement Banner attached in the Newsletter




° Video interviews or specially curated content is possible with BusinessToday. We have
_Vl d eos teams to develop video content that resonates with business community, a much sought-
after commodity these days.

@oost“ Interview with Boost E-wallet TM Interview CEO of TM One

lx

Isee ,ﬁé yiggest competltor}ﬁ\ovmg forward being
.cas ‘ he second iggest competitor is ourselves.

=

Production Details

Dimensions: Width: 1280px max, height: 720px max (16:9 aspect ratio)

Max File Size: 1GB

Platform Support: Desktop, tablet web, mobile web

Creative Type: VAST or MP4

Page Support: BT, YouTube Videos and ROS

Position on Page: In-stream video player

Optional Tracking: Up to two (2) impression and click trackers are accepted for each build. Quartile tracking (start, first quartile, midpoint, third
quartile, complete) is accepted.



Events

BusinessToday gets down with its readers in multiple
event partnerships. Apart from those listed, we are
organized our own events like forums, seminars and
networking sessions.

s I Se e con

Partnerships

BT us open to partnerships, events that are relevant to
our readers are welcomed to submit their interest. Just
drop us a note and we will get back to you.

Sponsorships

Ask Us How You

Partnership

Can Be Involved

9 OCT 2019

|

Z
<
L
w)
<
@)
-
>_
<
=
L
[
<
O
a4
=)
@)
>_

WEDNESDAY

1 6th Malaysia International | 3 - 6 April 2019
Halal Showcase MITEC, Kuala Lumpur, Malaysia

Maximising Possibilities Under One Event

\V&CON 1o Selongor Internationsl Busines:
Sumet 2019, The 2tate of Selsnger. th ec

MHW‘A of Moloy: : 9

biggest event of th

Tho ddoys ovenk ot Moloxsle
n C

nogotisted trado tranzaction volue stonds ot
RM250 milkon; aimost 30% higher thea 2018
RMI93.6 million.

The Selongor government’s role iz to facilitate
o

markets, 82 woll 82 to congregate
through investment

Conferonco 2019 (10-1 October), ond tho
naugural edition of the Solsngor RGD and

gz itz Innovation Expo (1013 Octoder) which is geored

to provide unprecedented access to tho latest
tochnology ond upcoming developments in a
multituco of induztrioz. Tho 4th Solangor Smart
Cty & Digital Economy Convention 2019 will
commence on 1ith October ond will provice on
nwvaluable theoretical and practical framework for
trending and upcoming szpects of the global
oconomy,

Selonpor Internotional Business S
tolf a2 a low

foothold over the

yOor's summits are

vpcoming industry trondz. end  wil prove
invaluable for upcoming and  ostablichod
buzinezzos

Eventz undar the portfolio of SIBS 2019 inciude

the Sth Selangor Internaticna! Expo 2019 (10413
October), 3rd Selangor ASEAN Buzinezs

VISITOR PRE-REGISTRATION

position within the state provide tho
pringbosrd for the lesp into othor A£AN
markets which is home to over 200 of the world's
largezt corporations, with & combined consumer
market of more than 640 miliion.

MIHAS CONNECT MIHAS PULSE SIGN UP

About MIHAS v Programme v Exhibitor v Visitor v Travel & Accomodation v Media Centre v Contact v

MIHAS 201 9 is back

17— s
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Columnist-TunMusaHitam

To drive the economy,
determine the key players:
government’s role is to be
involved in the policy and
invest in infrastructure that
will create an ecosystem that

attracts investment. , ,

Former Deputy Prime Minister, WIEF Chairman
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APEC 2020

PIVOT, PRIORITISE
AND PROGRESS

GLOBAL BRAND,

¥ 1. 0CAL SOUL

yea Mohamod Amin, Managiag Diroctor of HP Inc. Malaysia shares bow
company beings forth the brand's purpose 10 an excisng era of IR40

TIVES
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commitment to change lives
wellness and healthy living
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H H A premier English monthly business magazine, Business Today has grown in leaps and bounds since its inception in May 2001. Today, it is instantly recognised all over Malaysia as the definitive business magazine
PEOFLE svuccEis | LIFESTYLE _
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. . . . ecosystem in Malaysia. Not affiliated with Business Today India.
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® Male 87%
Gender Female 13%

® 0 25-34 years: 14%
Age 36-45 years: 54%
46-55 years: 32%

Print Readers

Chinese 51%

Demographic o Ethnic | wai 36%
Origin Indian 8%
Other 5%

® Top Chairman/Professional/C-Level 40.5%
Director/GM/Businessman/
Manager Senior Managers 38%

Others 21.5%

*Source: Subscription survey, 2020



Distribution Venues

News- stands & bookstores in Malaysia:

15,013

Subscribers+ Controlled Distribution:
7,321

Events Sponsorship: 300

Exclusive golf & recreational clubs: 700

5-Star Hotels & Resorts: 250

Airport lounges at klia, klia2, and other main
terminals in Malaysia




Distribution Zones

BY REGION

A 75%
B 12«
C 8«
D 54

CENTRAL

NORTHERN

SOUTHERN

EAST
MALAYSIA
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Hundreds of brands trust BusinessToday




Digital Ads Specs & Rate

Unit Spot Dlm.ensmn Form.at/Flle Section CPM Estlmat.ed Rates
Pixels Size Impression
<150 KB
Pop Ad Banner 1 3034 x 600 4:3/16:9 Home Page RM150 150,000 RM22,500
Leaderboard 1 3034 x 376 <150kb Home Page RM50 450,000 RM22,500
Banner 1 1 300 x 250 <150kb Homsg:ge ' RM40 450,000 RM 18,000
Banner 2 1 300 x 250 <150kb Homs CI)DSage ' RM40 450,000 RM 18,000
Mid Banner 1 300 x 90 <150kb Hom:g:ge ' RM40 450,000 RM18,000
Vid <10 Mb H Pace +
€0 Top 4:3/16: ome rage 100,000 RM15,000
Interview ROS
Story 9




Branded Content Specs & Rate

Unit Spot Word Count Form-a t/File Section CPM Estlmat-e d Rates
Size Impression

Main Story 3 3000 <150kb Home Page  RM 100 270,000 RM27,000

Content 1 300-400 <150kb Homs OP ;ge Y RM 80 80,000 RM6,400

Content Series 3 300 -400 <150kb Hom: g Sage ' RM60 240,000 RM14.400

Content Series 6 300-400 <150kb Homs cl)D Sage * RMS0 480,000 RM 24,000

Segment 1 Main Menu 1 Month 150,000 RM15,000
Sponsorship

150- .
Newsletter 1 250 <150kb Main Page 10,000 RM2,000




Magazine Ads Solution Spec & Rate
L s L ] x| e | Speaons

Full page 6,800 6,100 5,900 5,600 215x279mm

Full color
1/2 page 4,500 4,000 3,400 3,200 225x139.5mm
OBC 8,800 8,000 7,700 7,200 215x279mm
IFC 8,100 7,300 7,000 6,600 215x279mm

Special

Position IBC 7,600 6,700 6,500 6,100 215x279mm
DPS 11,500 9,775 9,500 9,000 430 x 279mm

Contact us to customize the package for you



E @BusinessTodayMY

Build Your
Brand Today!

Let's Get Started

@BusinessTodayMY

E @ moon@reach.com.my
+6011-1069 6837
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