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About Us

01

BusinessToday is a premier business
media reaching out to 357,000
business leaders in Malaysia and
abroad. We cover a wide breadth of
business, economic and financial
matters along  with inspiring
businesses stories, personalities and
wise management nuggets.
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BusinessToday is available online via
various platform.

Website

Facebook

LinkedIn

E-magazine

Monthly High Quality Print
Newsletter

Forum/Events

Google News
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Demographic

Senior and middle management
CEOQ, CTO, CMO

Business owners

Corporate Leaders

Bankers & Financiers

Head of Department
Government Officials

Executives & Board Members
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ESTABLISHED IN 2001

We are an independent media focused primarily in
creating a pro-business environment for Malaysia.

We aim to be the voice of the community, giving the
fledgling a platform and for others to tell their
inspiring stories.

We consider ourselves a toolkit for any business to
start their entrepreneurial journey

We assist businesses to spread their wings regardless

of their growth stage, be it from Startup or to post
IPO



Audience Snapshot

No.1l

#1 Destination
for Opinions by
Business Leaders
since 2001

*Source: Subscription survey 2020

357,000

BusinessToday
digital platform
reaches 357,000
business leader
locally monthly

60%

Over half of the
BusinessToday
audience is made
up of Top-level and
senior
management
readers.

1 million
|

BusinessToday
digital affluent
visitors wield
over RM1 million
in total buying
power
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Interviews News Editor's Choice
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Ageing population —
catalyst for healthcare-

l iskandarprope I

4 Dining
social care nexus Vegan dishes, new range
BusinessTodsy -October 19, 202 Iskan led mq from Qatar Airways
RM573,931 or RM577PSF in Iskandar Malaysia October 14, 20

MacBook Air

https://www.businesstoday.com.my/

https://www.facebook.com/businesstodayMY

https://www.linkedin.com/company/business-today-malaysia/

Digital
Platform

https://businesstodaymalaysia.substack.com/

WEBSITE AVAILABLE ON AVAILABLE ON E-NEWSLETTER
250,000 FACEBOOK LINKEDIN



LifestyleOther ICT
3% 2% 4%

MNC
12%

Telecoms
10%
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Database Profile
Base On Industry

Financial Institution
9%

(%2

Corporate
9%

Financial Service

Automotive Logistics 3%
9% 9%

Data above was obtained via internal survey conducted on 1000 of the subscribers EUSINESSTUI]AY



I Segments Featured

BUSINESSTODAY BUSINESSTODAY

HOME NEWS NEXTPHASE TRADE SCALEUP INTERVIEWS LIFESTYLE VIDEO HOME NEWS NEXTPHASE TRADE SCALEUP INTERVEWS LIFESTYLE VIDEO

[ o
Malaysia needs to brand its startup ecosystem as one
of world’s best, says KJ

5 Povencn Cetstar 22 22

e .
Trade with ASEAN slips by 10.5% during first 9 - cf"
months of 2020 oidBran, Famity Choce

8 Poovencaj Ceisber 22,3250

Latest News

iCar As

@\sui/}/:_j-:

S
//'

NEWS

TRADE
FINANCE

START UP
SCALE UP

NEXT PHASE
GREEN ENERGY
IR4.0

CEO INTERVIEW
TRAVEL

DINING
LIFESTYLE
SUSTAINABALITY
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250,000 Online Viewership
90,000 Print Readership

OUR
N U M B E RS 7000 e Magazine

Senior Management 357’000 TOtaI ReaCh

*Source: Subscriptions, Google Analytics,

BUSINESSTODAY



GOOGLE ANALYTICS REPORT 2020

2,000,000

Website
Viewership Growth

200% B

Increase in readership Y-O-Y

1,500,000
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Average Daily
Views

Our daily views has been growing
at an exponential level this year
reaching a high of over 8,000
views a day.

Source: Google Analytics

October 30, 2020, 12:44 pm

Did you know you can view enhanced stats on WordPress.com?

Days Weeks Months Summaries

10,000

Show Me

BUSINESSTODAY



Website Viewership

| —]
Days Weeks Months Summaries
300,000
200,000
N . I I I I
« 1 I I 1 I I 1 I - .
Jul 2019 Sep 2019 Nov 2019 Jan 2020 Mar 2020 May 2020 Jul 2020 Sep 2020 Nov 2020 Jan 2021

Source: Google Analytics ﬁ .......................
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Online Readers

Demographic

*Source: Google Analytics

(X

Age Group

65+

55-64

45-54

35-44

18-24

25-34

1 0.50%
T 2%

M 1%
N 3%

- 4%
- 7%

- N 9%
- 12%

- 4%
- N 14%

N 13%

© T 29%

2 Woman

1 Men
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Website Views

BY COUNTRY

82«

MALAYSIA

7%

SINGAPORE

2%

UNITED STATE
REST OF THE WORLD

*Source: Google Analytics

NP L
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Industries We Cover

e Finance @ Manufacturing E-commerce @ Healthcare
@ Sustainability Investment @ Property @ Tech
Digitalization % IR4.0 Oil & Gas 6 Lifestyle




Trade

The economic stimulus has been massive,
but the government and the central
banks appears to be ready to do what
ever it takes to revive the economy. That

would mean bond prices would go higher
if benchmark rates would be reduced.

Dr Afzanizam Abdul
Rashid

Bank Islam Chief
Economist - on Finance

Logistic

Advents in areas such as Internet of
Things, Big Data Analytics, integrated
systems, artificial intelligence (Al), virtual
reality (VR), blockchain technology, smart
manufacturing, robotics and machine

learning, among many others, are key

components driving this revolution. /

Nazery Khalid

Maritime Analyst and
Head Group Corporate
Communications at
Bousted Heavy
Industries

Markets

99"

So, the global equity markets’
reaction to this week’s data docket,
possibly via the higher yields
feedback loop, will be a keen litmus
test that equity investors are happy
with growth

J

Stephen Innes

Chief Global Market
Strategist at Axi
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Technology

Nowadays going bIockchaing 9

has become a trend in the
developed countries that
there is a bandwagon effect
where everybody wants to
adopt it without really
understanding why it should

be adopted in the first place. /

Jamari Mohtar

<MIR RESEARC 1IR RESEA:.

& Director Of Media &
Communications, EMIR

RESEARCH

Y EMIR1

28
%

Economy

trade interdependencies and
the intersection of food trade
policies are both essential for
managing the country’s
vulnerability to the logistics
and trade shocks.

Understanding the extent of 9 9

IR4.0

J

Evelyn Devadason

Professor at the Faculty
of Economics &
Administration,
University of Malaya

Digital technology has its 9 9

greatest advantage in its
flexible approach. These
technologies are designed to be
integrated into existing
processes, making it easier for
local business owners

J

(MARIi),
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Dato' Madani Sahari

CEO of the Malaysia
Automotive Robotics
and loT Institute
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Media Partners

Malaysia Digital Economy

Corporation (MDEC) Agriculture, Horticulture and Tourism

Exhibition (MAHA)

®
Invest Selangor
V= APEC 2020
NN ®
MALAYSIA
Malaysian External Trade Development Kemen_terlan ains, Telologt dan
. Inovasi (MOSTI)
corporation
& *
MATRADE

BUSINESSTODAY



Media Partners

Kementerian Pertanian dan Industri
Makanan- MAFI

KEMENTERIAN PEMBANGUNAN
USAHAWAN DAN KOPERASI- MEDAC

Ministry of International Trade &
Industry ,MITI

(EMENTERIAN PERTANIAN
DUSTRI MAKANAN

R
KENENTERUAN PENBANGUNAN
I

o AN KOPERAS)

e

MINISTRY OF
INTERNATIONAL TRADE AND INDUSTRY

(3 ¢

5™ SELANGOR
INTERNATIONAL BUSINESS

SUMMIT 2021
g veeio )

SME CORP

IGEM 21, International Greentech &
Eco Products Exhibition & Conference
Malaysia

Selangor International Business
Summit (SIBS)
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Media Partners

Financial Planning Association Of
Malaysia

KL International Logistic & Transport

FPAM

KilAT

FINANCIAL PLANNING
ASSOCIATION OF MALAYSIA

Smart Nation 2020 Expo REHDA Institute

4
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REHDA

INSTITUTE

©

Malaysian Franchise Association PropertyGuru




PO
CREATING (5%
g /

BRANDED
CONTENT

Assisting client grow their
business since 2001

Sponsored Content for MOSTI

BUSINESSTODAY
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BRANDED CONTENT

Let us be the platform for
your voice

Premium Service

T

ADVERTISING VIDEO EVENTS NEWSLETTER
Advertise on various Be part of our In - Looking for a partner to News & Article direct to
platforms to reach out to Conversation series hold events to promote email and Business Today’s

different segments of the your products and story? Leads

business society

20
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Branded Contents

Analysis

Economy

News
Content

BANKRAKYAT

Finance

Segment

Sponsorship

+SOLAR

The Next Energy Revolution

Cover Story

Special Focus

INVEST

SELANG" R

THE GOLDEN STATE OF MALAYSIA

https://www.business
today.com.my/2020/0
5/20/how-will-the-cov
id-19-outbreak-affect-
budget-2021/

https://www.business
today.com.my/2020/0

5/23/bank-rakyat-gra
nts-moratorium-for-u
p-to-rm-6-million-wor

Energy

Property

Investment

https://www.business

today.com.my/2020/0

1/20/revolutionising-t
he-energy-industry/

https://www.business

today.com.my/2020/0

2/20/laying-cornersto
nes-to-fill-the-gap/

https://www.business
today.com.my/2019/1
0/21/the-economic-
powerhouse-of-

th-repayments/ malaysia/
20
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https://www.businesstoday.com.my/2020/05/20/how-will-the-covid-19-outbreak-affect-budget-2021/
https://www.businesstoday.com.my/2020/01/20/revolutionising-the-energy-industry/
https://www.businesstoday.com.my/2019/10/21/the-economic-powerhouse-of-malaysia/
https://www.businesstoday.com.my/2020/05/23/bank-rakyat-grants-moratorium-for-up-to-rm-6-million-worth-repayments/
https://www.businesstoday.com.my/2020/02/20/laying-cornerstones-to-fill-the-gap/

Branded Contents: Digital and Print
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Allisnce Bank Malsysia Bhd with the objective
of helping SME owners grow and manage their
be csbe S

L E UCCESS

SINESS
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and hanking solutions.
The Cekom Business Suite for Retail

which was launched at the time was adapred
0 the needs of retailers.
I HEART
its part of

Malaysians’ lives and it touches them from
the moment they are awake and cven as
they ravel overseas, we are there w keep
them connected.” Idham proadly claims.

Establishing that Malaysians will ahways

b at Celcom's core. bdham says he is looking
Sarvward 1 seving what i in store with foe the

tedon in the next three decades 35 it continues

0 mane forward.

“We are constantly finding a way to

impact the lives of Malaysians in

thelongterm andashomegrown
Malaysian company run by
innavative Malaysians, itk our
respansibility in ensuring that
happens. Idham concludes.

SIANS

U

z

=
I

APEC BORO
MALAYSIA

APEC 2020

PIVOT, PRIORITISE
AND PROGRESS

oddy speaks Ioﬂmﬂm Lelcom'’s (}nefp(ecmhé Officer on his journey with the company, the
chilifiges the telco player has Undergone and what Isin Siore for the company in the next 30 years

N

our future moving forward. Covid19 has showed
us that. Now, with the rise of hybrid classrooms
and SMEs adopeing digita 5G i more
important than ever,” he sayx

*The way we consume neswork s going to be
very different when 3G gets rolled out. While
many assume 5G will fucl innovations to do with
AR/VR, automation, and robotics, it may also give

to different ideas which I'm not sure wha it
might tuen ot to be;” idham says

However, the telco veteran also opénes thae
the limised availability of devices and apy
it is yet the right time 10 co
could be castly for n

ercialise 3G and it

“There is
currently no mass production of 5G equipment and
limied c
release

peaviders o do =

nt suitable for 5G
boast demand foe the techna
quated by The Edge Markees

servations during

n
e the risc in digial

m
the pandemic and MCO w

OUR

FUTURE

STARTS HERE

Jopr: % SMEs. Busine: 1 tioenwide
saw the need 1o digitalise to be more sustainable
in the future And plying an importans role in
helping them, Celcom offered SMEs natiomwide
its, Celcom Business Suite

As MDEC technalogy solutions partner, Celcom
obtained a business digitalisation grant to finance 50

percentofthe digital kit's subscriptian foc. amounting
to RM 5,000, "We introduced it a coaple weeks back
and the interest has been averwhelming. We are aiso

business association t expand oar

asuccess” dham aspires.
Additionally, the teloos campaign, “Cecom
Business: Reimagine SME for Tomarrow”, Is part
its efforts to accelerate digital adoption among
SMEs. The campuaign will run ntil year-end ar
seeCeloom partner with 13 parmers whichwil
MDEC. SME Coep, and Bank Simpanan Nasianal.
While the pandemic may seem as a catalyst for
Celcom to come with innovative ways to |

nasly showcased its co

the telco has
towands SME awners
In Janwry this year, the telco parmered with

OCTORER 3026
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SOCIAL ENTERPRISE

2

think when the MCO hit. Amy Blair
founder of social enterprise, Batik Boutkque
says it was all very abrupt. We had & 24
hour waming and thought it would anly
last for 2 couple weeks
While she and her team staried prepping
cveryune an the preparation 10 begin their
time ta work fram home during the movement
restriction period. 1t was na easy feat cansklering
that the team was juggling the management of
twa retail outkts, ane sowing center and alsa
supporting over 1040 antisans
Like any cther businesses acrass the nation
the Ratk Boutique was impueted financially
We arc a sacial enterprise but an enterprise
is still an enwerprise Its all ahaut the numbers
and vou cant help anvbady if you dan't have the
business” Blair says s aclly
The enter prise speciatised an festive gifts and had
plans to produce Raya and carparate gifis, bur the
plans surrennding Rava campaigns derailed with the
arrival of the Covid 19 auttreak which ultimately
affected the financials of campanies The budget
planned for gifts were smang the first 1o be cut from
the comparate budget. Bair highlights
That was nat the anly challenge Blair and her
team ficed Plans far the rest of the year alw
sirrounded the cnterprisc’s acceptance into the
top 10 of Scake Up Malaysia. Out af 100 campanies
that had gane through the application rounds, Batik
Bautkue made it 1 the top ten that qualified and
Blair was theanly femde CEO

Al my business plans were built around
that and we were ready to wark an our B2B
side’ Blair tells Basness Today.

While the enterprise Bced an unprecedented
chalkenge, Blair tells Business Today that the crisis
has anly paved the pah for further improvements

The first thing we did was diginl marketing and
we began % recaver aur Josses via our anline sakes
We realised we aouldn's just sit araund and wait far
cvents that may or may nat happen.” she adds

During the threemonth MCO period. Batik
Bautique abang with other sacial enterprises in

the natian furmed the Sacial Testile movement. 3
haratian that brought mgether plavers in the
ekl and served 35 2 Cavid 19 relief effart

The initiative utilised 3 deentralised prachician
plitfarm ta wckle an increasing demand of PPE
cquipment and had engaged various players, from
producers and supplicrs to kgistics providers and

call

desizners amang others
Diakagues too k place amongusin the indus ey and
the bi-product wasth iscallabo ratin * Blairpaintsaut

The Batik Boutique had sl praduced chase
10 20000 masks and plans 10 comtinue domg sa
What started a5 an imnative to sell the mask w0
tackle the issue i Malaysia soan sav an autreach
af suppart fram other aties and counmies such as
Dubat, Switzerland and Canada Thase who came
far the masks evemually sav other offerings by the
emerprise and ackled an.

“We aka definitely keamed the impartance of
SOPs Our kgistics were harrile when we wansed
to mave our business anline, | thaught we had
decent SOPs but when the time came, we were stuck
and the commumnication was horrblke. We moved so
much shawer” Blair savs.

Hewever, that did not deser Blair and her team.
as the struggle anly ked the team m working an

stranger SOPs I think if simething like this
happens out of your contral, you have % pivar
and pivot quickly” Blair says, and adds that the
enterprise warked an patting in place 2 bt mare
SOIX. and stranger anes toa

Andl, with the ecinamy reapening and cam panics
hack inoperatian. Blair naticed that the tenders and
inquiries are naw pauring in mare than it was when
the enterprise first re-apened

Awareness  to hath  the  canaepr  sacial
entreprencurship and Batk. has ala grown sinee
the enterprise’s establishment in 2009

The concept of sacial entreprencurship alng
with aur wark has grawn tremendausly Its even
heing taught in universities new which just goes 10
show the changes that has tken place in the last10
vears” Blair says during the interview

Batik has alss gotten mare popular throughout
the years. When we first starsed with scarves and

st thaught that
hank sarangs

hameware wrappings by

would buy plates wrapped ut the

respanse we reaeived proved athenwise.” says Blait
The Matk Boutique has not anly caned an

everlasting presence in the local scene but has
aka gotten amention fram abrasd that has ked the
enterprise exparting its Batik produas overseas

While she believes Malaysia has 2 long way 1o
g0 to appreciste the Batik, Blair is fally confident
af the Rture she wants far bath the enterprise and
awareness of Batik to grow in

We are still going to push farward our digital
presence ghbally and we are keen an buikling a
Listing brand and kegacy for Malavsia regardkoss of
hew Jong it takes % get there, Blair candlides

Social Enterprise Segment

”MS | uusuc | ..u-.un;
TRADE  SCALEUP TERVIEWS LIFESTYLE VIDEQ

Batik Boutique: Building an everlasting brand

o/ susinessroday =

By Poovenaj Ka

I think when the MCO hit, it was all very abrupt. We had a 24 hour warning and

t would only last for a couple weeks,” says Amy Blair, founder of social

nterprise, Batik B
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SME S_egment

nnavate or die - 2 commaon cancern ohserved
throughout the effects of the Movement
Contral Order (MCO} i reshaping the
business landscape
Small and medium enterprises (SMEs) sk the
hammering some reported adrapi nales asmuch %)
percent - with restrictims %o aperate brick and martar
stores, interstate travel. and all sorts of sl events.
creating finana al stranghehao ks in the retail mchstry
As Malavsia SMEs are in a precariouns situation
sceing zera cash flow - ahandaning their ance
triedhand - mrue methads of conducting business and
mstead, adopting 2 new stravegy coukd be the only
way ta survive this new normal
Predominantly. business  awners  must  be
prepared %o expect that their custamers will not be
visiting their stares as aoften a5 they used to hekre
Covid 19, sas Vernan Chua Co-Founder and Chiel

xecutive Officer of Innergia Labs. This decline in
foatfall traffic 1s goingto weigh heavilv an their sales
and therekre their cash fow

Gaing digital is key - mare so amid the proknged
pandemi.  Chua believes  that  for  business
survival, husiness awners need to repurpase their
communications and marketing through anline
channeks and messaging applications to engage
with their custame r bhase

Generalle there are businesses wha just hanker
down by reducing costs and preserving cashflow
to rile aut the storm” Chua avs in 3 respanse to a

VE LT
VE LATER:

LIREEEYOND THE

GEORJTHE

question Though i1t might seemto be a valid strasegy
a5 survival may perhaps be their main ohjective
heowever, if all they did were cut pays, shut down
outkets and negotiste kir kower rentals while waiting
for the government s stimulus package to take effect
it will be anapparaunity ket to grow their business

Henee, businesses shoukd gear towards buikling
their online presence an fine-tune their branding
Chua pomnts out to have a higher chance of survival
and thrive when the ecomamy recovers

“They need ® actively engage with their
cuswomer hase, foster complementary partnerships
and inmavare new  products while  mproving
their SOPs w0 bkl trust with their community
during the pandemic.’ heasserts

Though the situation has generaly improved, the
Land scapeand d vramicshave shifted andwehave kund
onrselves 2 new normal The majar challenge SMEs
face isthe kw comsumer confidenae in the market

Even though the government has lifsed the
restrictian for the econamic and sodal sectors
apen. public sentiments and consumer spending
have evalved, Chua tells Business Today.

In the CEO% viewpamt. Covid19 has foraed
cansumers % spend respansinly which impacts
almast every business s cach flow and liquidity.

Besikks  the obvins  costoutting  meaasures
Chua mentioned. he generaly advises his cients
to try and rase cash uplromt through gif cards
and discnunsed vouchers

Realisticall, companies shaukl alsa clkear up
their show mavingswck as much aspassile through
clearance sakes in arder ta free up cash flow in their
business” Chua explains Having sound cashflow
ts vital & it apens more aptians far husinesses
navigate during this perind of uncertainty

In addition. he also remmmends business awners
ta start gaing through their data to understand
their assmimer behaviours ta help imraduce new
products and promations that will keep them
engaged and coming hack

“Besides, SMEs shoukd alsa look aut for changes
m their custamers s pending habits i the face of the
uncerain ecanamic climare, Chua says

Custamers” walkt sizms are on aerage going
to rend downward, and businesses shaoukl expect
their cussomers to be mare  price sensitive
and value driven”

A successhul business will be able 1o wack the price
sensitivity while communicating veryclearlethe value
of their products, accarding to Chua Price sensitvity
can he wacked through a tharough pricing analy
of their sakes 1o see what prices their custamers are
comfartable 2 purchasing One methad is by running
mutkiple proma tions tatest the waters and analvse the
datathat acomes in to gauge their custamers” response

The CEQ also stresses that businesses shaukl
cansider investing in data amalvtics waks which

can help companics collect and analyse reliabk
empirical datato drivetheir priang decisians

SURVIVAL OF THE BRICK AND MORTARS
There is no doubt that many brick and martars are
struggling to stay afkat king befare the caranavirus
hit our shares But the pandemic has imensified and
aceekrated the distupthn secing some facing an
extinction-kevel event

It 15 2 grim oudook - but make m mistake, there
will be survivars and as 2 maner of fict, there will
ahways be a place for the brick and martars in the
retail landscape. Chua believes

“Brick amd mwartar  stares  provide  bhetwer
range of experiences for shappers 2 compared
ta anline stares.” he opines

Temch and el is still avervdifferent experience
fram “paint and dxck
hua emphasises that 2 physial  stare
engagement with cussimers i mare persanal and at
the same time pamss out the differemiation between
themselves from their competitors

Definitely retail “lik* will contmue after this
catadysm subsides, but it s going to look quite

Sam e en

different, Chua states, but hawever, he also paints
outthat larbusinesses tathrive, they noed to provide
a seambess anline to offline experience ta cater the
different kinds af shappers while maintaining the
tane and feel of the brand

BEYOND SURVIVAL
The kev questkm & Chus savs, how do
vou difkrentiate youwrsell and carve our 2

niche inthe online space?

SMEs shoukd realise that their competisors are
mast likely muming anline as well, blasting emails
andadsto alitheir custamershut at the endofthe day
fatigue starts s set in for the cusoomers” he remarks

A strategy that seems . work is the idea aof hyper
kalisation, the CEO shares It s a very hig ward for
what s acnally 2 very okl and simple idea Bvery
business aperates as part ol either a geagraphic
ar mxresthased community By understanding
the cammunity, they are better abke to haus and
kcalise” their attention an engaging, marketing and
selling ta their known customers

“This allows them to buikl thewr brand by
emphaising the quality of ther customers
experience through service, domain knowlkedge and
superiar praducts.” Chuaexplains

Anather aspet SMEs shoukd do & educate
themsehes an the emerging data econamy taking
plice ghhally. he ako paims out They need ®

understand that their businesses are continuously
producing data, and that this datais vahable not just
for their awn analysis and deciskom making but for
sameane el aswel L kirexample thei rown suppliers

SMEs  should  seriowsly  stant comskkering
commaditising their own data packaging it m
a2 cmsumabke way far FMC brand awners
and market research argansations. This has the
patential ® become a2 new recurring revenue
stream far themse hoes as well as helping the market
understand consumer behaviour and trends thatcan

imprave supphy chaineffickndes”

20,
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NEW

WEEKLY
NEWSLETTER

3 TIMES A WEEK MONDAY-
HIGHLIGHT
FEATURE

v/

WEDNESDAY- FRIDAY-
MID-WEEK WEEKLY WRAP
NEWS

BI1% W 10:50

Nurturing the next
generation of talent pool

BusinessToday Malaysia

The Cyberview Living Lab Accelerator (CLLA)
programme is one that has nurtured 75
startups, raised over RM87 million in total
investments and generated more than RM218

million in total revenue to date.

The programme has created more than 550
jobs with their partners and programme
managers; 1337 Ventures, WatchTower and

Friends, Infinite Ventures and Finnext Capital,

Two of the innovators from the programme,
Yinxie Chew, Chief Executive Officer and Co-

Founder of Internspoon and Nur Artigah, Chief

TM ONE strongthens enerprises and public sectors

Infrastructure w

Bt ey Mg 1ss b Bt Voo Mages ) W ar

TM ONE strengthens enterprises and public
sectors’ digital resllience with end-to-end
cloud infrastructure

BUSINESSTODAY



° Video interviews or specially curated content is possible with BusinessToday. We have
_Vl d eos teams to develop video content that resonates with business community, a much sought-
after commodity these days.

COWQY Interview with COWAY , MD TM Interview CEO of TM One

Production Details

Dimensions: Width: 1280px max, height: 720px max (16:9 aspect ratio)

Max File Size: 1GB

Platform Support: Desktop, tablet web, mobile web

Creative Type: VAST or MP4

Page Support: BT, YouTube Videos and ROS

Position on Page: In-stream video player

Optional Tracking: Up to two (2) impression and click trackers are accepted for each build. Quartile tracking (start, first quartile, midpoint, third
quartile, complete) is accepted.

BUSINESSTODAY



Events

BusinessToday gets down with its readers in multiple
event partnerships. Apart from those listed, we are
organized our own events like forums, seminars and
networking sessions.

s I Se e con

SIBS Insights
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‘argest jons, wit
Eventz undar tho portfolio of SIBS 2019 inciude  morket of more than 640 million.
the Sth Selangor Internationa! Expo 2019 (1013
October), 3rd Selangor ASEAN Buzinezs

Partnerships

BT us open to partnerships, events that are relevant to
our readers are welcomed to submit their interest. Just
drop us a note and we will get back to you.

1 6th Malaysia International 3 6 AP"I 2019 VISITOR PRE-REGISTRATION MIHAS CONNECT MIHAS PULSE SIGN UP

Halal Showcase uala Lumpur, Malaysi

About MIHAS v Programme v Exhibitor v Visitor v Travel & Accomodation v Media Centre v Contact v

Sponsorships ASk US HOW You

Partnership

Can Be Involved
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commitment to change lives
wellness and healthy living
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Global E-Store

Magazines

. . Try - Free
Pusmess Today Malaysia- All Issues

A premier English monthly business magazine, Business Today has grown in leaps and bounds since its inception in May 2001. Today, it is instantly recognised all over Malaysia as the definitive business magazine that
brings the business community closer and exposes them to the global competitive edge. Business Today also hears and caters to the increasingly important issues, initiatives and incentives provided to the SME and

SMB industries in order for Malaysia to rise to become a high income nation. Business Today readers will find key trends in economic, financial and business developments which impact the business ecosystem in
Malaysia. Not affiliated with Business Today India.

E-magazine View

020

P RITISE
AND PROGRESS

" Op isiiismping he

Blousing Mar @

March 2021 January - February 2021 December 2020

HOW DOES INVESTMENT PLANNING
MAXIMISE YOUR INVESTMENT
RETURN AND MINIMISE YOUR

INVESTMENT RISK?

000490 CESEDFUNTAL PLMNER 6 ALANEBERSDRY 59 B0 LY W06

GLOBAL
LOCAL S

June 2020 April / May 2020 March 2020 February 2020 January 2020 December 2019 November 2019 October 2019
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Male 87%

Gender Female 13%

25-34 years: 14%
Age 36-45 years: 54%
46-55 years: 32%

Print Readers
Demographic

. Chinese 51%
Ethnic Malay 36%

Origin Indian 8%
Other 5%

Top Chairman/Professional/C-Level 40.5%
Director/GM/Businessman/
Manager Senior Managers 38%

Others 21.5%

*Source: Subscription survey, 2020
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Distribution Venues

News- stands & bookstores in Malaysia:

15,013

Subscribers+ Controlled Distribution:
7,321

Events Sponsorship: 300

Exclusive golf & recreational clubs: 700

5-Star Hotels & Resorts: 250

Airport lounges at klia, klia2, and other main
terminals in Malaysia




Distribution Zones

BY REGION

A 75, CENTRAL

B 12, NORTHERN

c 8% SOUTHERN

EAST
D 5« MALAYSIA
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Our Clients
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Our Clients
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Digital Ads Specs & Rate

Dirorsi i
Unit Spot |m.en5|on Format/File Size Section stlmat.e d Duration Rates
Pixels Impression
Pop Ad
I 1 3034 x 600 <150 KB 4:3/16:9 Home Page 350,000 1 month RM35,000
Leaderboard 1 3034 x 376 <150kb Home Page 250,000 1 month RM22,500
Banner 1 1 300 x 250 <150kb HOTSOP ;ge 250,000 1 month RM 18,000
Banner 2 1 300 x 250 <150kb HOTI: g :ge 250,000 1 month RM 15,000
Mid Banner 1 300 x 90 <150kb HOngsge 250,000 1 month RM 10,000
Video Home Page
nterview  Top Story <10 Mb 4:3/16:9 S0 100,000 RM 15,000
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Branded Content Specs & Rate

Unit Spot Word Count Form'a t/File Section Estlmat'e d Rates
Size Impression

Main Story 3 3000 <150kb Home Page 270,000 RM35,000

Content 1 300-400 <150kb Homs cI)D ;"ge * 80,000 RM?7,500

Content Series 3 300 -400 <150kb Homs OP :ge ! 240,000 RM20,250

Content Series 6 300-400 <150kb Homs C';:ge ¥ 480,000 RM38,250

Sl 1 Main Menu 250,000 RM15,000
Sponsorship

Newsletter 150-250 <150kb Email 10,000 RM2,500

BUSINESSTODAY
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Full color

Special
Position

Magazine Ads Solution Spec & Rate

Full page

1/2 page

OBC

IFC

IBC

DPS

6,800

4,500

8,800

8,100

7,600

11,500

6,100

4,000

8,000

7,300

6,700

9,775

5,900

3,400

7,700

7,000

6,500

9,500

5,600

3,200

7,200

6,600

6,100

9,000

Contact us to customize the package for you

215x279mm
225x139.5mm

215x279mm

215x279mm

215x279mm

430 x 279mm

Bl
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Build Your
Brand Today!

Let's Get Started

@BusinessTodayMyY

@BusinessTodayMyY

E @ sales@reach.com.my

“ +603-7880 2611
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