JULY 2021

SPECIAL FOCUS ON
DIGITAL MALAYSIA 2030
ADOPTION OF IR4.0 & 5G

BusinessToday will be releasing a special focus pullout on how Malaysia is
pushing thedigital transformation agenda.

Digital economy presents tremendous new opportunities for
Malaysia, on our journey to become a high income nation.
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4™ |argest internet eCommerce revenues to 14 unicorns in Southeast Asia’s data centre market

market in the world with surpass US$25 billion Southeast Asia worth to reach US$3.5 billion by 2024,

E E ? 360 million users by 2020 USS$57 billion growing at 12.9% per annum
MPERRATIVE

* Southeast Asia has the fourth largest internet market in the world and a growing eCommerce sector,
with 14 unicorns.

* Several countries have developed digital economy strategies for increased competitiveness and their
achievements based on the Global Competitiveness Index (GCl) ranking.

* The success of the Malaysia Digital Economy Blueprint will elevate Malaysia to become the regional
leader in the digital economy
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MyDIGITAL

GKA TINDAKAN (BLUEPRINT)®
ONOMI DIGITAL MALAYSIA

Malaysia Defines Digital
Economy As:

“Economic and social activities that involve the
production and use of digital technology by individuals,
businesses and government.”
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About The Special Focus

 The MyDIGITAL is a national initiative symbolises this aspirations of the Government to successfully
transform Malaysia into a digitally-driven, high income nation and a regional leader in digital economy.

* The Malaysia Digital Economy Blueprint charts the trajectory of the digital economy's contribution to
the Malaysian economy and builds the foundation to drive digitalisation across Malaysia including
bridging the digital divide.

* BusinessToday will publish a Special Focus how Malaysia can achieve this with the coming together of
private and public sectors



* The People- Creation of 500,000 new jobs
100% household with access to internet All
students to have access to online learning

* Businesess-30% uplift across all sectors by
2030, 22.6% of digital economy to Malaysia’s

TOpiCS GDP, 875,00 mSME’s adopt eCommerce, 2
home grown Unicorns, RM70 billion
Featured investment in digitalisation, increase

startups number to 5000

* Government- 100% civil service to be digital '
literate, 80% service to be online, all
ministries to offer cashless service by 2022,
80% cloud by 2020 /

o




* The People- eWallet providers, Financial institution,
mobile and telecommunication service providers,
education providers, digital learning.

* The Businesses- Financial institutions, eCommerce,
digital solution providers, data centres, cloud

Achieving

2030 G | solutions, high speed fibre, digital payment
Oadls providers, Insurance, Islamic Financing, 5G
: providers, IR4.0 enablers, MaGic, MDEC, Cradle,
Wlth Sta ke MDV, MOSTI, MEDAC, MAFI, TERAJU, Selangor
H O ‘ d ers Invest etc.

* The Government- MNC’s and GLC’s involved in large
scale transformation work for the government. '
Including, IRIS, MAMPU, KDN, Microsoft, H3C
Technologies,
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Malaysia’s 5G
infrastructure

Who Should | Soerment

Take Part? o

Data Centres

System Intergrators




Stake Holders

MCMC- Smart
Ministries Nation
Blueprint

Selangor
Investment
Corporation

Putrajaya
Holdings

Economic
Planning Unit

Cyberview

Industry
Leaders




Content
Distribution
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Business Today is a premier Business Today is available on Demographic

business media digital and print digital and hardcopy. Senior and middle management
platform reaching out to 357,000 Websit

business leaders in Malaysia and EDSILE CEO, CTO, CMO

abroad. We cover a wide breadth Facebook Business owners

of business, economic and LinkedIn

Corporate Leaders

financial matters along with

inspiring businesses stories, E-magazine Bankers & Financiers
personalities and wise management Monthly High Quality Print Head of Department
nuggets.

88 Newsletter Government Officials

Forum/Events Executives & Board Members

BUSINESSTODAY
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BUSINESSTODAY

ESTABLISHED IN 2001

/
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YEARS
2001-2021

ANNIVERSARY
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We are an independent media focused primarily in
creating a pro-business environment for Malaysia.

We aim to be the voice of the community, giving the
fledgling a platform and for others to tell their inspiring
stories.

We consider ourselves a toolkit for any business to start
their entrepreneurial journey

We assist businesses to spread their wings regardless of
their growth stage, be 1t from Startup or to post IPO

BUSINESSTODAY



AUDIENCE SNAPSHOT Ll

@ No.1 a 60%

Over half of the BusinessToday

#1 Destination for Opinions by audience is made up of C-
Business Leaders since 2001 level and senior management
readers.

_.- 357,000 %}1 million

i —-—
BusinessToday digital platform BusinessToday digital affluent
reaches 357,000 business visitors wield over RM1 million
leader locally monthly in total buying power

BUSINESSTODAY
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BUSINESSTODAY

DATABASE PROFILE
BY INDUSTRY

Telecoms

Lifestyle ICT
Management 39, 3%,

50, MNC

12%

10%
GLC

5%

Financial Institution

9%

SME

239, Corporate

7%

Financial Service
3%

, Logistics
Automotive 99,

9%

Data above was obtained via internal survey conducted on 1000 of the subscribers



SEGMENTS FEATURED

BUSINESSTODAY BUSINESSTODAY

HOME NEWS NEXTPHASE TRADE SCALEUP INTERVIEWS LIFESTYLE VIDEO HOME NEWS NEXTPHASE TRADE SCALEUP INTERVEWS LIFESTYLE VIDEO

Malaysia needs to brand its startup ecosystem as one e Trade with ASEAN slips by 10.5% during first 9 -

World Brand, Family Choice. lllonths Of 2020

2 Foovencaj Ceisbar 28,3220

of world’s best, says KJ

& Pocveneni G

Latest News

E )

Trmports from ASEAN however declined by 7.4 percent to BM 15.69 billion

MME P

Compared to August 2510, trade, exports and imports were up by 8.9 percent, 0.6 percent and 7.8 percent, res pectively

NEWS

TRADE
FINANCE
START UP
SCALE UP
NEXT PHASE
GREEN ENERGY
IR4.0

CEO INTERVIEW
TRAVEL
DINING

LIFESTYLE



NEW

WEEKLY
NEWSLETTER

3 TIMES A WEEK MONDAY-
HIGHLIGHT
FEATURE

v/

WEDNESDAY- FRIDAY-
MID-WEEK WEEKLY WRAP
NEWS

BI1% W 10:50

Nurturing the next
generation of talent pool

BusinessToday Malaysia

The Cyberview Living Lab Accelerator (CLLA)
programme is one that has nurtured 75
startups, raised over RM87 million in total
investments and generated more than RM218

million in total revenue to date.

The programme has created more than 550
jobs with their partners and programme
managers; 1337 Ventures, WatchTower and
Friends, Infinite Ventures and Finnext Capital,

Two of the innovators from the programme,
Yinxie Chew, Chief Executive Officer and Co-
Founder of Internspoon and Nur Arigah, Chief

TM ONE strongthens enerprises and public sectors

nfrastructure
L TR —
TM ONE strengthens enterprises and public

sectors’ digital resllience with end-to-end
cloud infrastructure

BUSINESSTODAY
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BUSINESSTODAY

OCTOSOR 205 | VOLUME 5 531 0
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Ab * BusinessToday in a premium media brand which has grown in leaps and bounds since it started in May

O Ut 2001. Today, Business Today is recognizable all over Malaysia as a business magazine which shares insights
S E R ER TR S e B R on the economic and business landscape and educates the business community.

BUSIN ESSTO DAY * BussinessToday provides information on important issues, initiatives and incentives to the SME and SMB

industries. Our readers can get key treads in economic, financial and business development which impact
the business ecosystem in Malaysia.

* BusinessToday in a monthly magazine and is available at all leading newsstands.

* Itis also available on https://www.businesstoday.com.my/ and various social media platforms.



https://www.businesstoday.com.my/

Special Edition
Digital Malaysia
2030

Printed + E-Edition + Online

Readership profile:

C-Levels, Senior Management, Business
Owners, GLC’s, SME/SMB, Banks, MNC
(refer to attachment)

BUSINESSTODAY



250,000 Online Viewership
O U R 90,000 Print Readership

N U M B E RS 7000 e Magazine

Business Leaders, C-Suites, Business Owners
, Senior Management

*Source: Subscriptions, Google Analytics,



Age Group

65+ l 0.50%
M 2%
° 55-64 M 1%
Online Readers -
. 45.54 A 4%
Demographic o
35.44 T 9%

- N 12%

1824 N 4%
- N 14%

N 13%
N 29%

B Woman 1 Men

25-34

*Source: Google Analvtics — as of January 2021




Male 87%

Gender Female 13%

25-34 years: 14%
Age | 36-45years: 54%
46-55 years: 32%

Print Readers
Demographic

. Chinese 51%
Ethnic Malay 36%

Origin Indian 8%
Other 5%

TOp Chairman/Professional/C-Level 40.5%
Director/GM/Businessman/
Manager Senior Managers 38%

Others 21.5%

*Source: Subscription survey, 2020



Website Views

BY COUNTRY

82«

MALAYSIA

7% | b A i\ }
SINGAPORE '

2%

UNITED STATE b

APAC & ROW

*Source: Google Analytics



OVER 150
BRANDS WORK
WITH
BUSINESSTODAY

Aerodyne/MDEC- From a humble startup in 2015, BusinessToday
profiled and worked on content angle to position the young company.
Today Aerodyne is a global tech drone giant, valued at RM1 billion

MardiCorp — positioned their business as an agency assisting Malaysia
grow its innovation in crop development.

MAFTI- assist the Ministry in communicating all its initiaives effectively to
the corporate sectors.

AirAsia- Cover story on CEQ, the airline was on the way of becoming
global budget airline. To build the hype, a series of content was published
in gearing investors on the future growth.

Exim Bank- Cover story with CEQO, positioning the bank as the
formidable financial institution for cross border trading. A trustworthy
partner when doing business overseas.




https://www.businesstoday.com.my/
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Media Package

@ Cover Position
BUSINESSTODAY

HOME NEWS~ SPOTUIGHT FEATURES LIFESTYLE TRAVEL DINING VIDEO

@ Outside back cover

3 2 page x Branded Content

4 1 page x Branded Content

BUSINESSTODAY



Package Options

01 RM25,000 Media Package 02 RM15,000 Media Package
Digital and Print Cover Story Digital and Print- Premium Position
Package Includes Package Includes:

3 pages of editorial content (interview 2 pages of editorial content (interview
or submitted materials) or submitted materials)

1 FPFC advertisement in BusinessToday Digital uploads

magazine. Valued at RM6,800 OBC Position

Digital uploads




Package Options

03 RMS8,000 Media Package 04 RM6,800 Media Package
Digital and Print Digital Only
Package Includes: Package Includes:
2 pages editorial content 1 page editorial content

Digital uploads

1 Full Page advertisement

Confirmation deadline: 20t May

Material deadline: 30th May BUSINESSTODAY
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